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From left, Sam Warren,
Annelise Loevlie, Ben
Anderson and Travis Cook, all
from Icelantic AT Boards

New ski maker meant 1o C

. F , rom his parent’s Evergreen garage, Ben

_ Anderson spent the winter of 2002/2003
working to reshape the sport of skiing.

He tested new materials, shapes and lengths.
He broke and redesigned his foundation model
of a shorter, wider, more versatile ski until he
got what he wanted. He called the finished
product the Scout.

By 2004, he had formed his own company,
Icelantic AT Boards, and he was ready to show
the ski in the desert in Las Vegas.

Anderson, 25, took the Scout to the 2004
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By CassIE CLARK

thought we could win with the whole line.”
Collaborating with a high-school buddy,
Travis Cook, who has been put in charge of re-
search and development for Icelantic, An-
derson developed four designs: the Scout and
the Nomad, for big-mountain and all-terrain
riding; the Pilgrim, a terrain-park, slalom hy-
orid for icy conditions; and the powder-specific
Shaman. They took them all to ISPO again in
Jznuary and won the Brand New Thermolite
=ardware Winter 2006 Award, beating out 171

companies from 25 countries.
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» NEW COLORADO SKI... CONTINUED

The company came home with 457 inter-
national and domestic orders for skis from
five international distributors.

“We’ve had a 98 percent success rate once
people get on the skis,” says Anderson, whose
company now has five employees including
himself. That success has dictated the com-
pany’s marketing focus on on-mountain
demonstrations with on-hill representatives.

“The reason why they have picked up
some interest is because they had an on-hill
rep at Hoodoo this last year,” said Svein Berg,
of Berg’s Ski Shop in Eugene, Ore., who has
ordered the Shaman and Nomad for his store
this season. “She did a great job of getting
people curious about the product. They are
fresh in this market.”

While Anderson says the company is let-
ting the skis speak for themselves, relying on
their shape, size and graphics to spark in-
terest, it also is buying full-page ads in Back-
country, Freeskier and Powder magazines.
Icelantic skis are mentioned in several 2006
buyers’ guides as well. Nine Colorado re-
tailers are carrying lcelantic AT Boards this
season; Exit 240 Ski & Bike and Mason De Ski
in Idaho Springs; Bent Gate in Golden; The
Butte Co. and the Slope in Crested Butte;
Boulder Sports and Boulder Outdoor Center;
Paragon Sports in Evergreen, and the ski shop
at the Loveland Ski Area.

With the ski industry accounting for $1.1
billion of tourist spending in Colorado, ac-
cording to a 2003 ski-area economic impact
study, Icelantic has a good shot at success.

“Qur skis really appeal to beginner and
intermediate skiers because of their lengths,”
says Anderson, “and advanced skiers like
them because of their maneuverability.” Ice-
lantic AT Boards are also available in 30 -
stores nationally as well as shops in Canada,
France, Italy, Russia and Norway. As most of
this winter’s orders were simply sample sales,
one or two pairs of one model or another, An-
derson is hoping to boost total sales to 2,000
pairs for the 07/08 season. @

RELEVANT URL: ICELANTICBOARDS.COM



